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OUTSIDE-IN / CONVENTIONAL INSIDE-OUT / REMARKABLE 

WHAT 
HOW 

WHY 



We believe in preserving nature and the  
environment for future generations. 
 
 
 

•  We promote green lifestyle using bamboo  
     as the iconic material for green technology and  
     sustainability. 
 

•  We created the BAMBOO WORLD Concept that clearly explains the 
multiple usage of bamboo in all aspects of life. 

WHY? 
	
  

HOW ? 
	
  



We adopted 5, 12 and 60 key different business opportunities under the brand  
“Bamboo World” that act as innovative challenges for wealth creation and 
sustainability.  
 

  Our 5 key focus areas are :  
  Food, Fashion, Furniture, Construction and Crafts (3F2C). 

 

  Our mission is to transform people’s perspective: 
 

From bamboo as  
“the poor man’s timber”  

into ‘Nature’s Green Diamond”  

WHAT? 
	
  



ASEAN COUNTRIES 

Singapore 

Indonesia 

Malaysia 

Thailand 

Myanmar 

Loas 

Vietnam 

Cambodia 

Brunei 

Philippines	
  



T H E  A S E A N  B U Z Z  

ASEAN has a very large supply of rising 
middle-class consumers, from now into 

the future 

A total of RM25 trillion will be spent on 
infrastructure needs in the grouping 

	
  

22%	
  

39%	
  

Thailand 

Malaysia 

Philippines 
Vietnam 

90%	
  

61%	
   55%	
  

Indonesia 

ASEAN	
  
608,405	
  mil	
  

with	
  a	
  
rapidly	
  
growing	
  
consumer	
  

class	
  	
  

China	
  
1.4	
  bill	
  India	
  

1.3	
  bill	
  

EU	
  
503	
  mill	
  

US	
  
317	
  
mill	
  

Japan	
  
127	
  
mill	
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1.   Plant bamboo for bamboo shoots.  
2.   Innovative food from bamboo shoots. 
3.   Fabric production from yarn. 
4.   R&D on yarn production 
5.   Gifts and Souvenirs 



 3rd World Bamboo Day 2014 celebration  
jointly organized by 

Kedah State Government & GIEF 
 





 3rd World Bamboo Day 2014 
Pre-Event Media Coverage 



 3rd World Bamboo Day 2014 
Post Event Media Coverage 



2nd World Bamboo Day Celebration : 13-21 September 2013 



1st World Bamboo Day Celebration : 18-23 September 2012 



MARA (Majlis Amanah Rakyat)  
under Ministry of Rural and Regional Development 



3F 2C: 
• FOOD 
• FASHION 
• FURNITURE 
• CONSTRUCTION 
• CRAFTS 



Change old perception from  
“Bamboo –  

The Poor Man’s Timber” 
To 

“Bamboo as Nature’s Green 
Diamond” 

Previously known as –  
The Wise Man’s Timber – (INBAR 2010) 

Marketing & Branding Strategy  
   

Strategy 1:  
 
  



 Marketing & Branding Strategy 
Strategy 2: BAMBOOTIQUE ! 
The “Harvey Norman” model : 
retail outlet for Innovative Bamboo Products ! 
1st outlet in Malaysia 



Strategy 3: 
ASEAN Bamboo Consortium (ABC) 

ASEAN Flagship Projects: 
 

ü Thailand  – Plantation 
ü Philippines – Food 
ü Malaysia  – Fashion : 
    “Asean Bamboo Fabric” 
ü Vietnam  – Furniture 
ü Indonesia  – Construction 
 



Other Projects Based On 
Market Needs: 
 
•  Health 
•  Beauty 
•  Energy / Power 
•  Transport 
•  Crafts 
•  Music 



Strategy 4: 
“Bambootique” is to be franchised 
throughout ASEAN and later 
International market 



Strategy 5: 
ASEAN Bamboo Summit 2016  
in Kuala Lumpur 

•  Dialogue 
•  Exhibition 
•  Competition : 
Ø Pitching “Bamboo as Nature’s 

Green Diamond” – 3 mins 
Ø Video “Design Your Future With 

Bamboo” – 3 mins 



F.A.I.L   
“First Attempt In 

Learning” 
E.N.D   

“Effort Never Dies” 
N.O.   

“Next Opportunity” 



Q&A	
  


